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PEDEPAT

AKTyanbHOCTb UCCNeA0BaHUsS aHINIACKON 9KOHOMUYECKON TepMMHONorMmn obycnioBieHa npo-
LeccamMu MexayHapoaHON 3KOHOMWYECKOW MHTerpaummn B cuiy rnobannsalmm COBPEMEHHOrO
MMpa M NOBCEMECTHOIO Pa3BUTUS aHII0A3bIYHBIX OBU3HEC-KOMMYHUKALMNA.

Tpyoamm MHOTMX OTEYECTBEHHbIX 1 3apyDeXHbIX Y4eHbIX Oblsia NoAroTOBNEHA TEOPETMYECKas
n MeToponornyeckas 6asa ansa GopMMpoBaHUS CUCTEMbI B3rNsA0B Ha A3blk Kak KOFHUTUBHYIO
CnocoBHOCTb YenioBeka, CBSI3aHHYIO C NCUXMYeckMMn npoueccamun. Cneumduka BoCnpUsTUS
OKPYXaloLLLero Mvpa 4esoBekOM, OCMbICIEHNS Pe3yNbTaTOB NO3HaBaTeNbHbIX NMPOLECCOB B €ro
TPYAOBOW AEATENBbHOCTU U X NPeacTaBieHns B S3bIKOBOW pOpMe HEenmocpeaCcTBEHHO OTpaxa-
eTCcs B TEPMUHONOMM PasfinyHbIx NpodeccrnoHanbHbix obnacrtei.

Bonpoc 06 06pa3HOCTM B TEPMUHOJSIOMMI LWMPOKO 0OCYXAAETCH B COBPEMEHHbLIX TEPMUHO-
BEAYECKMX UCCNef0BaHNSX B CUTY O4EBUIOHON aHTPOMOLEHTPMYECKOl HanpasneHHocTn. Obpas-
HOCTb SIBNSIETCS HEMPEMEHHbIM aTPUOYTOM HALMOHANBHOW S3bIKOBOW KapTUHbI MMpa KOHKPETHO-
ro coumyma.

B cTtaTbe paccmaTtpuBaeTcsa KonopaTuBHas 00pa3HOCTb aHMIMNCKUX 93KOHOMUYECKUX Tep-
MWHOB Ha NMpuMepe TEPMUHOMNOMMYECKUX eQUHUL, CoAepXalmX AeCATb OCHOBHbIX TEPMUHO-
KOMMOHEHTOB-KOJIOPATMBOB: KPACHbIA, OPaHXeBbI, XENTbli, 3eneHblil, ronyboii, CUHUn, Gu-
0J1eTOBbLIN, Benblii, YEePHbIN, cepblil. Ha Nnpumepe aHrNNNCKON 9KOHOMUYECKON TEPMUHONOMN
nokasaHo, 4YTO CeMaHTMKa LBeTa npeacTtaBnsieT coboil KOMMJEKCHOE siBNeHMe W HeceT B
TEPMUHAXxX NpsiMoe AeHOTaTUBHOE 3Ha4YeHne, NepeHocHoe o6pa3Hoe 3HaYeHne, CMMBONYECKOE
3HayeHue.

KonopaTtusHasi 06pa3HOCTb NMPUMEHUTENBHO K TEPMUHONIONMN NMOHUMAETCS B HACTOSILLEM
nccnenoBaHMKM Kak co3faHHasi Ha OCHOBE CeM LiBeTa onpefesieHHasi CUCTEMHOCTb, MMeloLLas
HauuoHanbHylo crneunduky n o0ycnoBneHHas TakuMmn gakTopamm, kak Mudonorus, Gonbkiop,
TPaaMUMN, HaUMOHaNbHbIE peannun U HauMoHanbHas nutepartypa.

MpunaraTenbHble LBETOOOO3HAYEHWI B KAYECTBE TEPMUHOKOMMOHEHTOB-KOI0PATMBOB UC-
nonb3dyotcs ans anddepeHumaumm n sepbanmsaumm Nnpu3Hakos, CYLLECTBEHHbIX OJ1S TepMU-
HOJIOrMYEeCKOo HOMUHALMKU 0OBEKTOB 3KOHOMWYECKOrO 3HaHUS.
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ABSTRACT

The relevance of the study of English economic terminology is based on the process of interna-
tional economic integration due to the globalization of the modern world and the widespread de-
velopment of English-speaking business communications.
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BJTACTb N SKOHOMUNKA

Through the efforts of many domestic and foreign scholars theoretical and methodological
framework for the formation of views on language as a cognitive ability of a person related to the
mental processes has been prepared. Specificity of human perception of the world, understanding
the results of cognitive processes in his professional work and their representation in the language
forms is directly reflected in the terminology of the various professional fields.

The question of the imagery in the terminology has been widely discussed in modern termi-
novedcheskih research in view of the obvious anthropocentric orientation. The imagery is an es-
sential feature of the national language picture of the world of a particular society.

The paper deals with color-symbolics of English economic terminology and provides examples
of terms, containing basic color-components: red, orange, yellow, green, blue, purple, white, black,
grey. English economic terminology proves that color semantics is a complex phenomenon and has
different meanings in terminology: denotative, metaphoric and symbolic meanings.

Colour symbolic imagery with respect to the terminology is understood in this study as a cer-
tain color consistency being made up on the basis of color semas with national specificities and
based on such factors as the mythology, folklore, traditions, national realities and national literature.

Colorative adjectives as term-components are used for differentiation and verbalization of
features essential for terminological nominations of economic knowledge.

KEYWORDS
color-symbolism, terminological studies, English economic terminology, color-terminocomponents

TpyoaMy MHOMMX OTEYECTBEHHbIX U 3apybexHbIX y4YeHbIX Obla NoAroToBeHa TeopeTu-
yeckas n metogonornyeckaa 6asa ona GopMUPOBAHUS CUCTEMbI B3MSA0B Ha A3bIK Kak
KOFHUTUBHYIO CMOCOOHOCTb 4YENOBeEKA, CBA3AHHYIO C MCUXMYECKMMU MpoLeccamMum: BOC-
npuATUEM, NaMATbIO, MblleHnem n 7. N. Cneumdurka BOCOPUATUS OKPYXaloLero Mmmpa
4e/I0BEKOM, OCMBbIC/IEHNS Pe3ynbTaTOB MO3HaBaTEfIbHbIX MPOLECCOB B €ro TPyAoBON
DEeATENbHOCTU U UX NPEeACcCTaBNEHUs B 93blIkOBON popMe HENOCPEACTBEHHO OTpaxaeTcs
B TEPMMHONOIMN Pa3nnyHbIX NPOdPEeCCMOHaNbHbIX 001acTen.

Bonpoc 06 06pa3HOCT B TEPMUHONONMKU LUMPOKO OBCYXAaeTCs B COBPEMEHHbIX TEp-
MWHOBEYECKNX UCCIEN0BaHNAX B CUIY OYEBUOHOW aHTPOMOLEHTPUYECKON HarnpasiieH-
HocTU. OBPa3HOCTb SBMSIETCS HEMPEMEHHBLIM aTPUOYTOM HauMOHaNIbHOW A3bIKOBOW Kap-
TUHbI MUPa KOHKPEeTHOro couuyma. KosiopatuBHasi 06pa3HOCTb NMPUMEHUTENIBHO K TEPMU-
HOJIOMNM MOHUMAETCS B HACTOALLEM UCCNEL0BAaHNUM Kak CO34aHHas Ha OCHOBE CEM LBETA
onpefenieHHas CUCTEMHOCTb, MMeloWas HauMoHanbHylo cneunduky n obycnoBneHHas
Takumm paktopamu, kak Mnudonorns, Gonbkiop, TpaauLnm, HaunoHabHble peanunm U Ha-
LMoHanbHasa nuteparypa.

KonopatuBHasi 06pa3HOCTb B TEPMUHONIOINMN N3Y4YEHA HEAO0CTATOYHO, CBEAEHMS O TEP-
MUWHax, COAEPXalLUMX CEMbI LBETA, NPEACTaBAAOTCA Pa3pPO3HEHHbIMU, U UX POJb B TEP-
MWHOCMCTEMAX O4EeBUAHO HepooleHeHa. HacToswasn paboTa npu3BaHa BOCMOSHUTbL OaH-
HbIi NpOOen 1 HanpaeieHa Ha aHan3 aHTrINNCKON 3KOHOMUYECKON TEPMUHONOMNU C KO-
NIOPaTUBHBLIMW KOMMOHEHTaMMU.

AKTYyanbHOCTb MCCNIeO0BaHNS aHINIMIACKOA 9KOHOMMUYECKON TePMUHONOrnM 0OYyCnoB-
JleHa npoLeccaMmn MexayHapoaHON 3KOHOMUYECKOM MHTerpaumm B cuiy rnobannsaumm
COBPEMEHHOr0 MMpa 1 NOBCEMECTHOIO Pa3BUTUS aHTNI0A3bIYHbIX OM3HEC-KOMMYHUKALNIA.

MpunaratenbHble LBETOOOO3HAYEHU B KA4eCTBE TEPMMHOKOMMOHEHTOB-KOJIOPaTBOB
ncnonb3yotca ansa guddepeHumaunm n sepbanndaumnm npu3HakoB, CyLLECTBEHHbIX AN
TEPMUHOJIOMMYECKO HOMMHALUMN OOBEKTOB 3KOHOMUYECKOrO 3HaHUS.

LiBeTOBbIE KOABI A3bIKOBOIO COLMYMa NPEACTaBNSIOT cOO0M OTpaxeHne BHYTPEHHENO
MKMpa Yenoseka M NpPosiBIEHNS caMobObITHOCTM HapoaoB. LIBeTocMMBONM3M aKTUBHO U3-
y4yaeTcs pasnmyHbiMM HAYYHbIMU AnucunnanHamMmm. Hanpumep, B paMmkax ncmxoaornieckon
CEMaHTUKN UCCNenyeTCcs reHe3nc, CTpyktypa u GyHKLMOHMPOBAHME CUCTEM 3HAYEHUN,
onocpenyLux BOCNPUATME U OCO3HAHME CYObEKTOM Mupa, OPYrux NAen n camoro
cebsa [3, c. 5]. Tpaguumnsa ynopsaoodrBaHmsa 0O0bEeKTOB U COObLITUI OKpyXaloLwero Mmmpa
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B WX CMMBOJIMYECKOWN OKpPACKe MMEET OJINTESIbHYI0 3BOJIOLUMIO U BOCXOAMT K ryboko
apxanyeckomMy MblLuneHnio. CnocoBHOCTbL YenoBeka K BOOOPaXeHUIO ABASIETCH MOLLHbLIM
CBOICTBOM MamsTu, 1 poib 06pa30B 3ak/loyaeTcs B YBEIMYEHUN CUMbl accounaumm [5,
c. 279-286]. C npoLeccoM 3pUTENbHOIO BOCMPUATUA CBA3AHA KaTeropusaauns npakTu-
4Yecku BCEro, 4TO YesI0OBEK BUAUT.

Ha martepuane aHrnuinckon 9KOHOMWYECKOW TEPMUHOMOMMN HaMU Oblv BblOENEHbI
[EeCAaTb OCHOBHbIX LIBETOB, KOTOPbIE MPUMEHSIOTCSA B Ka4eCTBE TEPMUHOKOMMOHEHTOB!
KDacCHbI, OPaHXEBbIM, XEeNTbili, 3€/1eHbIN, roaybo, CuHui, puoneToBbli, 6ebiii, Yyep-
HbIV, cepbiti (cM. Tabn. 1). Boibopka TEPMUHOB OCYyLLECTBAsANack Ha OCHOBe 5 aBTOpU-
TeTHbIX TOJIKOBbIX TEPMUHONIOrNYecknx cnoeapeii [6-10].

KonopatmnBHasi 06pa3HOCTb OMUPAETCH Ha acCouMaTUBHOE MbllwnieHne. FnybuHHasa
CTPYKTypa peanbHOCTU MO3HAEeTCs 0COoObIM cNOCOO0OM, CO3aaBast BbIXOA, U3 «KOFHUTUB-
HOro Tyrnuka», NO3TOMY Hay4Hble CrocoObl onMcaHs 06bLEKTOB UCMOMb3YIOT KOJIOpaTUB-
HYIO JIEKCUKY Kak OCOObI npuem, 4ToObl BbIpa3uTb HOBbIE CMbICNbLlI. PenpeseHTauus
HeKol abCTpakuMn Kak pesynbTata No3HaBaTeSIbHOM OeATeNbHOCTU YyenioBeka COOTHO-
cMMa C paayXHbIMU LIBETAMU BUAMMOIO CNekTpa U MOHOXPOMHOW rammori. OB6pasHsbiii
noTEHUMan TEPMMHOKOMMOHEHTOB-KOI0PATUBOB 0a3MpPyeTCcs Kak Ha HEMOCPEeACTBEHHbIX
accoumaumsax, CBS3aHHbIX C KOHKPETHbIM LIBETOM, Tak M Ha OOMOSHUTENbHbBIX COLMO-
KYNIbTYPHbIX KOHHOTauudax. B moHorpadwum B.Tl. BynbiyeBor nogvyepkmBaeTcs, 4TO ce-
MaHTVKa LBeTa npeactaBfisieT coO0W KOMMIeKcHoe sIBfieHne U HeceT B TEPMUHOJIOMNKU
npsiMoe AeHOoTaTUBHOE 3Ha4yeHue, rnepeHocHoe obpa3Hoe 3Ha4eHue, CUMBOJINHECKOoe
3Ha4eHune [1, c. 42].

B Tpnage TepmunHOB red goods, orange goods, yellow goods Tennble uBeTa pagay>XHoro
CreKTpa KpacHbIV, OpPaHXeBbIM, XeJITbI XapakTePU3yloT TeMn NPoLaXn TOBAPOB — YeM
BbILLIE MHTEHCUBHOCTbL CMpoOCca Ha ToBap, TEM ObLICTPEE OH pPacKyrnaeTcsl U TEM Bbllle CKO-
pocTb obpalleHnss ToBapoB Ha ckiagax M B mara3mHax. Hanpumep, red goods — ToBapbl
nepBoii HeOBXO0AMMOCTN U KOPOTKUM CPOKOM CyX06bl, Tpebyiolime ObiCTPOM 3aMeHbI.

Takum 00pa30oM, KpacHbIl LBET O03HA4YaeT CaMyl0 BbICOKYKD WHTEHCMBHOCTb CMpocCa,
a CHUXeHne Temna 060poTa TOBAPOB COMPOBOXAAETCS NEPEXOA0M K OPAHXEBOMY U Xen-
TOMY TEPMWHOKOMMOHEHTY. B GONbLUMHCTBE Cly4aeB KPacCHbIA LBET B aHr10513bIYHOMN
KapTMHE MMpa UMEEeT MONOXUTESNbHbIE KOHHOTAUUW, CUMBOJN3NPYS XU3Hb, SHEPruIo,
aKTUBHOE MYXCKOE Havano.

Tabnuuya 1
TepMUHOKOMMNOHEHTbI-KOJIOPaTUBbI KPACHbINA, OpaHXXeBblf, XeNTbli
Ne TepMunst dedunHnnuu
1 |red goods Any food products that are consumed quickly and have a low

profit margin. Example: coffee can be considered red goods. Red
goods, with food being a classic example, are replaced on a
regular basis!

2 |orange goods In merchandising, consumer goods, such as clothing, that will
last for a period of time but will be replaced, at a moderate
rate, because of wear and tear, desire to change, or change in
season, or at the discretion of the consumer [10, c. 395]

3 |yellow goods In merchandising, nonconsumable household goods, such as
refrigerators or ovens, that are expensive and are usually re-
placed only after many years of service. Generally, yellow goods
have a high profit margin [10, c. 590]

MpuMedaHue: ' INeKTPOHHbLIN crnoeapb [INekTpoHHbIn pecypc]. URL: http://www.dictionary.
reference.com (nata obpauteHus: 10.03.2016).
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LieeTa red, orange, yellow y4yacTtByiloT B AnddepeHumnaummm npusHakos, CyL,eCTBEHHbIX
AN TEPMUHONOMMYECKON HOMUHALMM TOBAPOB PAa3iMyHOro Tuna, Nogyepkneas pasnmyans
B CNpOCEe Ha ToBaphbl, AJINTENBHOCTU NX UCMONb30BaHNs, TeMne obopoTa ToBapoB. Cama
TEpPMUHOIOrMYeckas HOMMHaUMA B OAHHOM Cllyd4ae ABASeTCs OAHOPOOHOW, W Tpuaja
TepMUHOB red goods, orange goods, yellow goods npeactaBnset coboi cBoeobpasHyo
rpagyvpoBaHHyto wkany. lNMytem rpagauum TEnaOM 4YacTu CMekTpa akTyanu3upyloTcs
accouyvaumn yobiBaloLeli UHTEHCUBHOCTMU.

TepMUHOKOMMOHEHT green BXOAUT B COCTaB MHOMOYNCIEHHbIX TEPMUHOB, CBA3AHHbIX
C PasfiMyHbIMU 06NaCTAMN 9KOHOMUKW: 3KOJIOMMYECKMMUM MPOEKTaMu, dUHaHcaMm, aKko-
HOMMKOW TpyAa, NPOLECCOM MOJIyYEHUs1 pa3pelleHns Ha kakme-nnbo aeinctems (CM.
Tabn. 2). Hannuune ogHOPOOHOrO LLBETOBOrO KOAA B TEPMMHAX CO3JaeT UI03UI0 OOHO-
pPOOHOro MpUHUMNA HOMUHAUMK, B TO BPEMS Kak HA CaMOM Aefle TEPMUHOKOMMOHEHT
green npu NepeBOAe Ha PYCCKUM A3blK MEpenaeTcs pasinyHbiIMU npunaraTefbHbIMU:
aKoJIorn4eckuii, aHeprocbeperawLmii, HekBaanduUMpPoBaHHbIv 1 Ap. NepeBoavrkam He
cnenyeT TepaTb 6QUTENbHOCTU, MOCKOJIbKY TEPMUHOKOMIMOHEHT green BXOOAUT B COCTaB
TEPMUHOB, OTHOCSALLMXCS K Pa3HbiM KaTeropusm 06bekToB. BMoMMOCTb CUCTEMHOCTU,
OCHOBaHHasi Ha GopMasibHOM TOXAECTBE TEPMUHOKOMMOHEHTA green, He 03HavyaeT ce-
MaHTMYECKOr0 TOXAEeCTBA M BbICTYMAET KaK «JOXHbI APYyr nepeBog4vunkar. Npumeps
bYHKUNOHMPOBAHUS TEPMUHOKOMMOHEHTA green B CoOCTaBe 9KOHOMUYECKON TEPMUHONO-
rMn nokasblBalT, YTO NoAoOHble TEPMUHBI HECYT B cebe nmpsiMoe M accoumaTuBHbIE
3Ha4YeHnd. Hann4yme B TepMUHax LBETOBbIX KOMMNOHEHTOB C HEOAHOPOAHOM, pa3HONopsa-
KOBOW CEMAHTUKOW 3aTPYAHSET UX NOHMMaHMe U MPUBOAUT K MEPEBOAYECKUM OLLUMOKAM.

Habniopatenn-cneuvannctbl MCNOb3YIOT TEPMUHOKOMMOHEHTbI-KON0PaTUBbLl Ang 0006-
LLEeHNsI HEKOEro KayecTBa A0 LBETOBbIX accounauunii. Npyv 9TOM 3KOHOMUYECKME TEPMUHBI
Nydlle 3anoOMUHAKTCS, 1 3a4aCTylO0 NOHMMAKOTCS NpodeccroHanamMmm NHTYUTUMBHO Ha YPOB-
He «34paBoro cMmbicna». O4eBUOHO, YTO LIBETOBOE BOCMPUSATUE YenoBeka 0bnagaeT Wmnpo-

Tabavua 2
TepMUHOKOMMOHEHT-KOJIOPpaTUB 3eJ1IeHbIN

Ne TepMuHsbI Heduaunun

1 |green marketing |Promotion of environmentally safe or beneficial products [10,
c. 259]

2 |green currency In the European Union, currency formerly used for calculating agri-

cultural payments. Each country had an exchange rate fixed by the
Commission, so before the introduction of the euro there were cur-
rencies such as green francs and green marks?

3 |green labour The lowest-paid labour in the tailoring trade. Such garments
are sold to African gold-diggers and agricultural labourers.
Soap and shoddy do more for these garments than cotton or
cloth?

4 |green card an official card, originally green, issued by the U.S. government
to foreign nationals permitting them to work in the U. S.*

The Green Card is an international certificate of insurance.
The Green Card certifies that the visiting motorist has at
least the minimum compulsory Motor Third Party Liability
Insurance cover required by the Laws of the countries visited®

MpuMedaHue: 2 INEeKTPOHHLIN COBapb MO 9KOHOMUKE [DNeKTPOHHLIN pecypc]. URL: http://www.
gfinance.com (gaTa o6pateHus: 10.03.2016). 3 SnekTpoHHasA SHUMKNONeans [ANeKTPOHHbLIN pecypc].
URL: http://www.infoplease.com (aaTa o6patuenus: 10.03.2016). 4 1eKTPOHHOE KOHCY/NbTALMOHHOE
6lopo [AnekTpoHHbIM pecypc]. URL: http://www. cobx.org (mata obpauenus: 10.03.2016). 5 Ibid.
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KVMU BO3MOXHOCTSIMU [J191 KOHLENTyanu3auumn u kateropusaummn. [onybbsie puLLKky v cuHue
BOPOTHUYKM DYHKLMOHUPYIOT B B1PXEBOI, G1HAHCOBOWN cdepe n chepe 3KOHOMMKM Tpyaa,
COOTBETCTBEHHO. TepMuHbl blue chip n blue-collar worker 9BnSIlOTCA 3NEMEHTaMKN Pa3any-
HbIX MUKpoTepMuHocuctem (Tabn. 3). Tak, Hanpumep, TepMuH blue-collar worker npen-
CTaBnsieT coOOM COrMnoHVM MO OTHOLLEHUIO K TepMuHaM white-collar worker v pink collar
worker, KOTOpble NOAPA3AENAOT HA KaTeropum BCEX COTPYOHUKOB OpraHv3auuu B COOT-
BETCTBUM C XapakTepoM 1x Tpyaa. LiBeToBas Tpraga «BOPOTHNYKOB» CUHUI-6EJIblIki-pO30BbIi
SABNSAETCS LENOCTHOM KNacCUpuKauMOHHON MUKPOTEPMUHOCUCTEMON, NPUYEM TEPMUH blue-
collar worker npotnsonocTasneH white-collar worker, a TepMuH pink collar worker B onno-
3UTUBHBIX OTHOLLIEHUSIX HE y4acTBYeET.

Takum 06pa3oM, pacCMOTPEHHbIE MPUMEPLI TEPMUHOB MOKa3bIBalOT, YTO rOJyo6on unm
CUHU LBET B aHIMMNCKON 3KOHOMUYECKON TEPMUHOJIOMMM HE CO3[aeT eANHOro N YHU-
BepcanbHoro obpasa. PopmanbHOe TOXAECTBO TEPMUHOKOMMOHEHTa blue He o3HavaeT
aBTOMaTUYECKN CEMAHTUYECKOrO TOXAECTBA TEPMUHOB UM UX MPUHAANEXHOCTM K OOHOMN
TepMUHOCUCTEME.

B cnydae TtepmuHa blue sky (synectics) TEPMUHOKOMMOHEHT blue cumBonusnpyet
cBoboay KPEeaTMBHOIO MbILUEHUS, OTKPbITOCTbL npouecca o6MeHa MHEHUSMU U Bbipa-
60Tkn 0bLero peweHus B konnektuee. CnenosatensHo, roybusHa Heba, KOTopoe s
YyenioBeYyecTBa M3AaBHaA 03Ha4vano MeyTy u ceobony, NPOCTOP U BbICOTY, HECET, B MEPBYIO
oyepenb, CUMBOJINYECKOE 3HAYEHME.

«Ecnn cpegy NpocTbiX KOPOB Bbl YBUANTE PUOSIETOBYIO, BAM 3TO 3aMOMHUTCS HAAONrO.
Bawle npepnoxeHue knmeHTam A0JIKHO ObiTb TaKUM Xe: HECTaHAAPTHbIM, 3aMOMUHAIOLWMM-
cs. Ecnn 1O, 4TO BbI NMpeafiaraete, COBEPLUEHHO HE BblOAIOLLEECH, OHO OCTaHETCH He3a-
Me4yeHHbIM. [epecTaHbTe peknamMupoBaTh CBOK YHbIYO MPOAYKLUMIO M 3alMUTECH €e
MHHOBauuern» [2]. TakoBO MHEHME M3BECTHOrO0 aMepukaHckoro mapketonora C. MoguHa,
KOTOPbI NEPUOAMYECKN NPOBOANUT ceMUHapbl PrONeToBOM KOPOBHI.

TepMuH purple cow sBnsetcs, Takum 06pa3oM, aBTOPCKMM TEPMUHOM MapkKeTuHra.
Mo mHeHuto C. FoguHa, y nokynatenen HeT BPEMEHU MU3y4aTb peknamy M pasbiCKMBaTb
nydwee cpenu xopowero. OgHako X BHUMAHUE MOXHO MPUBJIEYb 9KCTPAOPAVMHAPHbBIM,
YHUKAIbHBIM M HU Ha YTO HE MOXO0XWUM MNPOAYKTOM — Puros1eTOBOV KOPOBOWA.

KonopatuBHasi o6pa3HOCT, B TEPMUHE purple cow, OCHOBaHHas Ha KOrHUTMBHOM
OVCCOHaHCe, 3acTaBnsgeT CneumanncToB-MapKeToI0roB TBOPYECKN MbICINTb U HAXOAUTb
HecTaHAApPTHbIE peLleHnsa Oas CO34aHUs MHHOBALMOHHBIX MPOAYKTOB M 3anycka KX Ha

Tabnuuya 3
TepMMUHOKOMMNOHEHTbI-KONIOPaTUBbI CMHUIA, rosy6oii
Ne TepMuHsbI Hedbuanmun
1 |blue chips A blue chip company or investment is one that can be trust-

ed and is not likely to fail®

2 |blue-collar workers |describes people who do work needing strength or physical
skill rather than office work”

3 |blue sky idea-generating technique, similar to brainstorming, where
the discussion is centered around a general idea that is
related to a problem, rather than the problem itself (as in
brainstorming); also called synectics. Synectics is often used
by the creative department of an advertising agency when
designing an advertising campaign [10, c. 62]

MpumMmedaHue: & SnekTpoHHbI cnosapb [AnekTpoHHbI pecypc]. URL: http://www. dictionary.
cambridge.org (nata o6patieHus: 10.03.2016). 7 Ibid.
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PbIHOK. OKCTpaBaraHTHOCTb TepMuHoTBOop4YecTBa C. [oanHa, KOHTPACT peanbHOCTU U
daHTa3nn co3gaeTt HeEMOBTOPUMOCTb M YHUKAIbHOCTb @BTOPCKOrO0 TEPMUHA, HOMUHUPY-
IOLLEr0 UenOCTHYIO Hay4HO-MPaKTUYEeCKYo KOHLENUMIO.

AxpomaTunyeckmin UBeT white npeacTaBnseT cobon dpuanyeckoe sBIEHME peasibHOro
MUpa 1 B TO Xe BPEMS y4aCcTBYeT B 00pa30BaHNM NEPEHOCHbIX 3HAYEHU. TEPMUHOKOM-
NMOHEHT white B NpenCcTaBNeHHbIX Bbille TepMUHax (Tabn. 4) HecCeT npssMoe AeHOoTaTuB-
Hoe 3Ha4eHue (white goods), nepeHocHoe obpasHoe 3HavyeHue (white-collar workers),
a Takxe cumBoam4eckoe 3HadyeHue (white knight).

B napHbix TepmunHax white goods v black goods TEPMUHOKOMMOHEHTbI-KOJI0PATUBI
noavyepkuBaioT GU3nNYecknin LBeT TOBApOB, TOrAa Kak B COCTaBe TEPMUHOB-COMMNOHMMOB
white knight w black knight BbISIBNSIOT MOpasibHYI0 CTOPOHY BOMPOCa Npwv NOrioweHnm
KoMnaHuii. Takum o6pa3om, TEPMUHOKOMIMOHEHT black B cocTaBe NpencTaBfieHHbIX Bbl-
e ABYXKOMIMOHEHTHbIX TEPMUHOB HECET MpsMoe JeHoTaTuBHoe 3HavyeHve (black goods),
nepeHocHoe obpa3Hoe 3Ha4YeHue (black market), a Takke CUMBOJINYECKOE 3HA4YEHue
(black knight) (tabn. 5).

ToBapamu ceporo pbiHka Ha3blBalOTCA GUPMEHHbIE TOBapbl, MMMNOPTUPYEMble 6e3
paspelleHns Brnagenbla aBTOPCKMX MpaB UM TOProBon mapku [7, c¢. 297]. Takme TO-
Bapbl MPOAAOTCH B HECAHKLUMOHMPOBAHHbLIX MECTax U HeoduuManbHbIMK Annepamm no

Tabnvua 4

TepMUHOKOMMNOHEHT-KONIoOpaTUB Oesibli

Ne TepMunst Heduanmun
1 white goods heavy consumer durables such as air conditioners, refrig-

erators, stoves, etc., which is used to be painted in white
enamel finish. Despite their availability in various colors
now, they are still called white goods®

2 white-collar workers |belonging or pertaining to the ranks of office and professional
workers whose jobs generally do not involve manual labor
or the wearing of a uniform or work clothes®

3 white knight a company that comes to the rescue of another, as to
prevent a takeover!®

MpumedaHune: & DNeKTPOHHbLIN CnoBapb MO SKOHOMUKE. [DnekTpoHHbI pecypc]. URL: http://
www. businessdictionary.com (gata o6pauieHus: 10.03. 2016). ° QNeKTPOHHbIN croBapb [DNEKTPOH-
HbI pecypc]. URL: http://www.dictionary.reference.com (mata o6pauieHus: 10.03. 2016). '° Ibid
Tabnvya 5
TepMMUHOKOMMNOHEHT-KOJIOPATUB YePHbIi

Ne TepMuHsbI Hedunanmun

1 black goods |electronic goods which are housed in black or dark casings, such
as TV, video, CD players, etc.!!

2 black market |unlawful trading in goods that are scarce, either because supplies
are officially rationed or forbidden, or because prices or controlled
by government order [10, c. 294]

3 black knight |A company which makes a hostile takeover bid on a target com-
pany'?

MpumeyaHune: ' QnekTPOHHLIN croBapb [AnekTpoHHbIN pecypc]. URL: http://www. collinsdictionary.
com (pata o6pateHvs: 10.03. 2016). > SNEeKTPOHHbLIV CNOBapb MO 3KOHOMUKE [DNEKTPOHHbIN
pecypc]. URL: http://www. investorwords.com (gata obpaweHusa: 10.03.2016).
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Tabavuya 6
TepMUHOKOMNOHEHT-KONopaTuB cepbiv

Ne Tepmunsl HMedbunanmun

1 grey goods products that are bought in a foreign country and sold more
cheaply than in the manufacturer’s usual distribution system?!?

2 |grey market Lawful trading in goods that are scarce at a particular time and
therefore command a much higher price than is normal [10,
c. 295]

3 |grey knight an ambiguous intervener in a takeover battle, who makes a

counterbid for the shares of the target company without having
made his intentions clear!*

MpumMmedaHune: '® nekTPOHHLIN cnoBapb [ANekTpoHHbIN pecypc]. URL: http://www. dictionary.
cambridge.org (nata o6paueHua: 10.03. 2016).'* SnekTPOHHbIN C/oBapb [SNEKTPOHHbIN pecypc].
URL: http://www. collinsdictionary.com(pnaTta o6paweHnus: 10.03. 2016).

3aHMXEHHbIM LileHaM (Ha Tak Ha3blBAEMOM «CEpPOM pbiHKke» (grey market)). Takum 06-
pas3oMm, «Cepble TOBapbl» XapakTepu3yoT He caM MNPOAYKT U ero CBOMCTBA, HO OT/nya-
lowmincs oT obuenpuHaToro cnocob npogaxu. «CepocTb ToBapar, ClefoBaTesbHO,
ABNSETCHA B NEPBYI0 Oo4epelb OLEHKOW CTPYKTYpbl pacnpocTpaHeHus ToBapa. Axpoma-
TUYECKNn TEPMUHOKOMMOHET grey B TEPMUHaxX grey goods, grey market, grey knight
noa4yepknBaeT HPABCTBEHHYIO XapaKTePUCTUKY OOBbEKTOB, KOTOpPas He ABNSETCS naeanb-
HOM C 9TUYECKOW TOYKM 3PEHUS, @ HECET OBOMCTBEHHOCTbL (Tabn. 6).

B TepmuHax grey goods, grey market, grey knight uBeTOBON TE€PMUHOKOMIOHEHT
BbISIBASIET OANH U TOT X€ KOFHUTUBHbIN NMPU3HAK — COMHUTENIbHOCTb 3TUYECKOW CTOPO-
Hbl Bonpoca. O6pa3HOCTb TEPMUHOKOMMOHEHTA-KOIOPATUBA grey HEeCeT aHTPOMOLEH-
TpUyeckoe Havyano 1 No3BONSEeT B KOMMNakTHOM ¢popme nepegaTtb B TOM 4UCiie N 3MO-
LIMOHANbHbIA KOMMOHEHT 3HAYEeHUS.

B kauecTBe 3aknoveHnss He06X0ANMO OTMETUTb, YTO KONIOpaTUBHAs 0O6Pa3HOCTb B aH-
rMNACKON 9KOHOMUYECKON TEPMUHONOMMU CO34aET TPYAHOCTU A BOCNPUATUNA, MOHU-
MaHus 1 nepesoaa, NOCKObKy TEPMUHOKOMMAOHEHTbI-KONIOPAaTMBbLlI B TEPMUHAX NPeano-
narailoT pasnnyHble KOHHOTaUMUK.

B cBS3K C TeM, 4TO TOXAECTBEHHbIE TEPMUHOKOMMOHEHTbI-KO/I0PaTUBbl HOMUHUPYIOT
HEOOHOPOAHbIE CYLLECTBEHHbIE NPU3HAaKkM 00bLEKTOB, BCNOMMHAeTca Mbicnb . H. Ckns-
PEBCKOM O TOM, YTO «KOMIMOHEHT CEMAHTUKU, OCYLLECTBSIOWMUA CMbICIOBYIO CBS3b
MeTadhOpUYECKOrO 3HAYEHNS C UCXOOHbIM, 06nafgaeT PasHoO CTEMEHbIO CIOXHOCTU» [4,
c. 50].

Taknm obpa3om, NoATBEPXAAETCH UAEs, YTO CaMO «CO3HAHWE YesIOBeKa reTeporeH-
HO, N BbICOKAsi KOFHUTUBHAs CNIOXHOCTb B OOHOW coAep>aTefibHOM 006/1acTu MOXET CO-
CeACTBOBATb C HU3KOWM KOFHUTUBHOW CNIOXHOCTbLIO B Apyroi» [3, c. 210]. KonopatmneHasa
06pa3HOCTb aHMIMNCKUX 9KOHOMUYECKNX TEPMUHOB CBUAETENLCTBYET O TOM, YTO CBSI3b
LBeTa 1 BHYTPEHHEro Mupa 4esioBeKa He ABMASETCS OOHO3HAYHOW N JIMHENHOMN.
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